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1. Why does a fall in the value of the Australian Dollar against the U.S. dollar benefit Billabong?
The foreign market, especially the U.S. market, was the market the Billabong much relied on. The Prices become cheaper in the U.S. every time the U.S. dollar gets stronger towards the Australian Dollar. When the products become less expensive, the sales volumes increases hence generating more revenue, which in the long run contributes to increased manufacturers' profit. 	Additionally, the U.S. importers demand more of Billabong's products whenever the Australian Dollar depreciates against the U.S. dollar (Hill, 2008). This is because the price of imported products to the U.S. in terms of the U.S. dollar decreases. Due to the increase in demand for imported goods in the U.S., the sales of Billabong increase from the price competitiveness strength. The sales revenues, in this case, increase since as Australian Dollar decreases, the payments that Billabong receives are in U.S. dollars and get converted to more Australian Dollars than before. 
2. Could the rise in the value of the Australian Dollar that occurred in 2009 have been predicted?
Most analysts had predicted Australian economy downtime ion 2009 and connected it to the slower economic growth in China. Additionally, the Australian Research firm access economics ad also cautioned about the 2009 sharp decline in the Australian economy, which could adversely affect the Australian interest rates and Exchange rates. This preciously depicts that the rise of the Australian Dollar in 2009 could be predicted. Therefore corporations such as Billabong could have strategized to gain more profits. 
3. What might Billabong have done to better protect itself against the unanticipated rise in the value of the Australian Dollar that occurred in 2009?
Billabong much enjoyed the difference between the U.S. dollar and the Australian Dollar when the value of the Australian Dollar came down in value against the U.S. dollar in 2009. Billabong could have accumulated more revenues then due to the changes in the exchange rates to cater to future adverse changes in exchange rates. Billabong could have utilized the accounting principle to recalculate the increasing value of the Australian Dollar that occurred in 2009 using the 2008 exchange rates (Hill, 2008). They could have utilized the reserve profits for compensation. However, if the reserve profits could not be compensated for the deficit by the changes in the exchange rates, Billabong should have increased the prices of their products to compensate for the deficiency. Additionally, the CEO of Billabong could have considered revising the forecast for sales and earnings.
4. The Australian Dollar continued to rise by another 20% against the U.S. dollar between 2010 and 2012. How would this have affected Billabong? Is there anything that Billabong might have done to limit its long-term economic exposure to change in the value of the currency in its largest export market?
The immediate value of the overseas sales of Billabong had been grilled down by the rising Australian Dollar making Billabong consider cutting in its profits. Additionally, the Billabong retail market was also impacted by the global financial crisis, which made the after-sales tax revenues to come down sharply by 13 percent (Hill, 2008). Billabong could have averted itself from the long-term economic exposure by using the forex swaps and changes. In this case, Billabong could have benefited more from any favorable exchange rates change. 
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